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Bread study 3847, 3850 
British Election Study 3816 
Camera study 3842 
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repair service study 3807 

studies 3803, 3812, 3814, 3821, 3835, 3861, 3921 
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maps 3863 
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Comparison cues 3842 
Componential segmentation model 3814 
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Demand functions 3921 
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Direct 
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Econometric techniques 3809, 3828, 
Educational choice behaviour 
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Non-sampling error 
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study 
Novelty seeking 
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Oblique target analysis 

Observer readership 

Office equipment study 

Open questions 

Opinionnaire on Political Institutions and Participation 

Optimum stimulation level 

Ordinary least squares 3826, 
Oregon Bottle Bill case 

Orthogonal target analysis 
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Paired comparisons 
Panel prediction techniques see also consumer panel, telephone 
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Perception theory 
Perceptual maps 
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Point of sale scanners 
Political 
attitudes, measuring of 
polling 
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Polls, and the news media 
Portfolio tests 
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Preference 
analysis 3824, 3846, 3875, 
theory 
Preferences 
Prescription study 
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positioning 3832 
PROPOSAS 3832 
Protocol analysis 3845 
PSCM model 3822 
Psychographics 3912 
Public opinion surveys see also voting studies 3836, 3919 
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Purchase 

frequency 3858 

incidence behaviour see also consumer behaviour 3825 
Qualitative research 3806 
Quality, perception of price relationship 3843, 3929 
Quantitative 

methods, books on 3809 

techniques 3808 
Quota samples 3787 
Race, images of 3862 
Racial inequalities 3863 
Random 

digit dialling 3797 

sampling 3786, 3787 
Randomised response technique 3820 
Ranking procedures see also scaling 3838 
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Recruitment of respondents 3806 
Refrigerator study 3835 
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Reliability 3818 
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Religious preference 3864 
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Respondent identification 3801 
Response 

alternatives 3834 

error 3834 

latency 3843, 3882, 3887 

patterns 3856 

rates see also mail surveys 3805 
Riesman’s theory of inner-other directed social character 3861 
Right-brain 3866, 3874 
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Risk taking 3856 
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accumulation 3857 

concept 3871 
Rosen model 3921 
Rotation effects 3910 
Sales, response to advertising 3884 
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measuring of 3853 
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Scanner 

revolution 3793 

store consumer panels 3793 
Schwerin TV tests 3889 
SCIMITAR 3875 
Scottish Health Education Unit advertising 3907 
Self-perception theory 3804 
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Sensitive questions 3820 
Sequential search process 3812 
Shaver study 3822 
Sharescale Test 3790 
Shopping 

behaviour 3807 

centre sampling 3789 
Significance tests 3810 
Similarity data see also multidimensional scaling 3809 


Single choice models see also choice 3832 
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advertising 3907 
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marketing 3927 
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Solomon Four Group Experimental Design 3891 
Standard error formulae 3787 
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State of mind effects 3846 
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Target 
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Theatre going 3923 
Thinking costs 3844 
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Time 
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sampling procedures 3789 
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